Pengaruh Pengetahuan Produk, Daya Tarik Iklan, Kredibilitas Endorser, Dan Hedonic Shopping Behavior terhadap Keputusan Pembelian Produk Kosmetik Shooting and Moisture 92% Aloe Vera Shooting Gel dari Nature Republic pada Mahasiswa di Kota Padang by Putri, Intan Sagolta
  95 
DAFTAR PUSTAKA 
Ali Hasan. 2013. Marketing dan Kasus-Kasus Pilihan. Yogyakarta: CAPS (Center 
For Academic Publishing Service). 
 
Arikunto, S. 2013. Prosedur Penelitian: Suatu Pendekatan Praktik. Jakarta: Rineka 
Cipta. 
 
Babin, B.J., Darden, W.R. and Griffin, M. (1994). Work and/or Fun: Measuring 
Hedonic and Utilitarian Shopping Value. Journal of Consumer Research. 
 20(4), 644-656. 
 
Bamber David, Suniti Phadke, Amalendu Jyothishi. 2012. Product Knowledge, 
Ethnocentrism and Purchase Intention. Journal of Management. Vol. 22. 
 
Boombastis.com. Tradisi Unik Dan Aneh Yang Hanya Ada di Korea Selatan. 
https://www.boombastis.com/tradisi-unik-di-korea-selatan/7304. diakses pada 
11 Februari 2018. 
 
Buchari, Alma. 2004. Manajemen Pemasaran dan Pemasaran Jasa. Edisi revisi 
Bandung: Penerbit CV. Alfabeta. 
 
Dunn dan Barban, Arnold. 1982. Advertising: It’s Role in Model Marketing Edisi 
ke 5 Jepang: The Dryden Press. 
 
Field, A. (2005). Discovering Statistics with SPSS (Vol. 27). London, U.K.: Sage. 
Hair, J.F., Black, W.C., Babin, B.J., & Anderson, R.E. (2010). Multivariate 
 Data Analysis Upper Saddle River, NJ: Prentice Hall. 
 
  96 
Ghozali, Imam. 2011. “Aplikasi Analisis Multivariate Dengan Program SPSS”. 
Semarang: Badan Penerbit Universitas Diponegoro. 
 
Grewal, Dhruv and Levy, Michael. (2014). Marketing, Fourth Edition, The 
 McGraw-Hill, New York. 
 
Hair, J. F., Black. W. C., Babin. B. J.; and Anderson. R. E. (2010), Multivariate  
Data Analysis, 7th ed. Pearson Prentice Hall, New Jersey. 
  
Hyun Hee Park, Dong Mo Koo, Elizabet B. Goldsmith. 2009. The Effect of 
 Shopping Orientation on Cosmetic Attribute Evaluation, Purchase Motivation, 
and Repurchase Intention. Journal of  Human Ecology.  
 
Idntime.com. 17 fakta korea selatan yang bikin kamu geleng geleng kepala. 
https://hype.idntimes.com/fun-fact/rully-bunga/17-fakta-korea-selatan-yang-b
ikin-kamu-geleng-geleng-kepala/full. diakses pada 6 Mei 2018. 
 
Keputusan Kepala Badan POM No.HK.00.05.4.1745 Tahun 2003 tentang 
kosmetik import. Jakarta:BPOM. 
 
Klubwanita.com. 15 Manfaat Nature Republic Aloe Vera untuk Kelembaban Kulit. 
https://klubwanita.com/produk-nature-republic. diakses pada 13 Februari 
2018. 
 
Kotler dan Keller. 2009. Manajemen Pemasaran. Jilid I. Edisi ke 13 Jakarta: 
Erlangga. 
 
Kotler, Philip. & Gary Armstrong. 2014. Principle Of Marketing. Edisi ke 15 
New Jersey: Pearson Prentice Hall. 
Koreaherald.com. Cosmetics: High-tech meets emotion. 
http://www.koreaherald.com/view.php?ud=20120410001252. diakses pada 13 
Februari 2018. 
  97 
 
Levine & Smolak. 2009. beauty of an attraction di Subject Guide Psychology.com 
(diakses pada 12 Februari 2018). 
 
Lin, N.H. dan B.S.Lin. 2007. The Effect of Brand Image and Product Knowledge 
on Purchase Decision Moderated by Price Discount. Journal of International 
Management Studies. 
 
Lin Yi Long, Chun Shuo Chen. 2006. The Influence of the country of origin image 
product knowledge and product involvement on consumer purchase decisions: 
an empirical study of insurance and catering services in Taiwan. Journal of 
Consumer Marketing. 
 
Methaq Ahmed Abdulmajid Sallam. 2012. Endorser Credibility Effects on Yemeni 
Male Consumer’s Attitudes towards Advertising, Brand Attitude and 
Purchase Intention: The Mediating Role of Attitude toward Brand. Journal of 
Business Research. Vol. 5. 
 
Marketing.co.id. Perilaku Penggunaan Youtube. 
https://marketing.co.id/perilaku-penggunaan-youtube/. diakses pada tanggal 2 
Oktober 2018. 
 
Morissan. 2012. Metode Penelitian Survei. Jakarta: Prenada Media Group. 
 
Naturerepublic.com. http://www.naturerepublic.com/. diakses pada 25 Maret 
2018. 
 
Novianty, Ester. 2017. Skripsi: Pengaruh Pengetahuan Produk, Kesadaran Merek, 
Persepsi Nilai dan Atribut Produk Terhadap Keputusan Pembelian Online 
(Studi Kasus Kosmetik Qweena Skincare). 
 
Oktaviani, Mustika. 2017. Skripsi: Pengaruh Pengetahuan Produk dan Daya Tarik 
Promosi Terhadap Minat Menggunakan Layanan E-Money. 
  98 
 
Peraturan Menteri Kesehatan RI No. 220/MenKes/Per/X/1976 tentang kosmetika. 
Jakarta:DepMenKes. 
 
Tampi Daniel, Agus Supandi Soegoto, Jacky S.B. Sumarauw. 2016. The Effect of 
Product Quality, Price, and Attractiveness of Advertising on Purchase 
Decision Motor Cycle Honda Scoopy At PT Daya Adicipta Wisesa. Journal of 
EMBA. Vol. 4. Hal 990-999. 
 
Soemarso. 2007. Revisi Akuntansi Suatu Pengantar. Jakarta: Salemba Empat. 
 
Sugiyono. 2010. Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung: 
Alfabeta. 
 
Tempo.co.id. Rahasia Kecantikan Artis Korea. 
https://gaya.tempo.co/read/591523/8-rahasia-kecantikan-artis-korea. diakses 
pada 11 Februari 2018. 
 
Uma Sekaran. 2006. Metode Penelitian Bisnis. Jakarta : Salemba Empat. 
 
Wikipedia.org. California Certified Organic Farmers. 
https://en.wikipedia.org/wiki/California_Certified_Organic_Farmers. diakses 
pada 13 Februari 2018. 
 
Wikipedia.org. Kosmetik. https://id.wikipedia.org/wiki/Kosmetik. diakses pada 13 
Februari 2018. 
 
Wu Wann Yih, Hsiao Yun Lu, Ya Ting Hung, Feng Hsiung Hou. 2011. Store 
Attribute Beliefs as a Tool for Gaining Customer Share. Journal of Hedonic 
Studies. Vol 31. pp 127-161. 
